TOP 3
REASONS YOUR
SHOPPING
CENTER NEEDS

A WEBSITE




THE PURPOSE OF YOUR
SHOPPING CENTER’S
WEBSITE IS TO:

DRIVE ATTENTION
DRIVE TRAFFIC
DRIVE SALES
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TO ACCOMPLISH THESE
GOALS, A GOOD WEBSITE
WILL:

ESTABLISH TRUST WITH YOUR
SHOPPING CENTER’S CUSTOMERS
AND RETAILERS

SHOWCASE YOUR SHOPPING
CENTER’S PRODUCTS & SERVICES

GROW & ENHANCE YOUR
SHOPPING CENTER AND RETAILERS



ESTABLISH TRUST wiTH YOUR
SHOPPING CENTER’S CUSTOMERS AND
RETAILERS

Your shopping center website (or lack thereof) impacts
and influences how shoppers and retailers feel about it.

Research indicates that 75% of users admit to making
judgements about a company’s credibility based on their
website design (Stanford University).

Not having a website can be perceived as a negative sign
that vou’re unwilling to invest in your own business.

In a world of Yelp and Google reviews, your website is a
place where you control the narrative.

It’s also is a marketing vehicle and communication tool
for your your center’s retailers.



SHOWCASE YOUR SHOPPING
CENTER’S PRODUCTS & SERVICES

If you don’t have a website, you’re missing an
opportunity to show potential customers that your
shopping center is the place to find whatever they’re
looking for.

Your website can show how you provide value to your
customers by solving their problems of where to find

products and services they need or want, like a vitamin
drip, a new salon, pad Thai for lunch, or party supplies.
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GROW & ENHANCE vour
SHOPPING CENTER

Every day, there are hundreds (or thousands) of
Google searches from individuals near your shopping
center for the products and services your shopping
center offers.

Your business can only show up for these searches if
you actually have a website for Google to present.
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CONCLUSION

WITH A WEBSITE YOUR SHOPPING
CENTER CAN:

« BUILD TRUST WITH YOUR CUSTOMERS

AND RETAILERS O©O
« PRESENT PRODUCTS & SERVICES
« GENERATE MORE SALES FROM NEW

AND EXISTING CUSTOMERS

« ATTRACT NEW CUSTOMERS AND

RETAILERS

WITHOUT A WEBSITE
YOUR SHOPPING CENTER CAN:
+  LACK CREDIBILITY

* LOSE CUSTOMERS TO THE COMPETITION
* FAIL TO ACHIEVE LONG-TERM GROWTH
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NEXT STEPS

LET’S GET YOU A WEBSITE
THAT FITS YOUR BUDGET

Step1: Contact Kroll/Tomas! You’'ll fill out a creative brief.
We'll follow it up with a call, then an estimate for appro

Step 2: A site plan will be provided for your approval.

Step 3: Content development — writing and image collection.

Step 4: Site construction and review.

Step 5: Changes and edits.

Step 6:  We will go live!

krolltomas.com :

mph;?;?_';ﬂ'f;;::'““m "If your business is not on the internet,
C: 713-825-2432 then your business will be out of business.”

~ Bill Gates, Founder of Microsoft



o CURRENT & PAST CLIENTS

tomas We've worked with hundreds of shopping centers and

+ the country’s premier developers since 1985 including:
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Contact Stephanie Kroll today to get started!

krolltomas.com
stephanie@krolltomas.com
0: 713-784-8504
C: 713-825-2432




